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Tourism Policy in 2023
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In the post-pandemic era, it is a crucial period for the tourism
industry to adjust its overall structure. The government will continue to
implement various plans under the "Tourism 2025 - Taiwan Tourism
Towards 2025 (2021-2025)" and adjust its strategies towards
sustainable and green tourism. Through the five main strategies of
creating attractive attractions, developing themed tourism, optimizing
industry environment, promoting digital experiences, and expanding
tourism sources, we aim to increase Taiwan's attraction with quality
tourism as well as comprehensive hardware and software; showcase
Taiwan's diversity with policy guidance and cross-domain integration;
enhance Taiwan's service with transformation optimization and industry
linkage; facilitate Taiwan travel through digital applications and
intelligent travel; and create a Taiwan customer base through precise

marketing and online presence.
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2023 Policy Priorities
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Priorities in terms of tourism attractions: Assess the nation’s overall
tourism resources, evaluate scenic areas on a regional basis to
identify possible themes and attractions, create new international-
type scenic spots, create new smaller local scenic areas, optimize the
quality of local scenic spots and related tourism corridors, maintain
and promote tourism safety, enhance current scenic areas and
implement the concepts of sustainability, integration and quality.
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Priorities in terms of tourism initiatives: Develop theme tourism,
integrate tourism resources and strengthen cross-domain cooperation
to enhance distinctive tourism themes and activities like the Taiwan
Lantern Festival, Taiwan Mid-Summer Festival, Taiwan Cycling
Festival, Taiwan Hot Spring Festival, as well as emerging
recreational activities such as camping, water sports, and national
greenway leisure. Promote diverse theme products and itineraries
such as regional tourism, senior and golden travel to boost domestic
tourism.
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Priorities in terms of broader strategies: Optimize the tourism
industry environment, improve innovative services in the tourism
industry, strengthen the matching of human resources and
professional training for the workforce, and plan a self-evaluation
system for tour guides in 2024. Promote new evaluation systems for
star-rated hotels, bicycle-friendly accommodations, environmental
education sites, green and sustainable certification for
accommodations, and other sustainable certifications to enhance the
quality of industry services.
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Priorities in terms of technology: Promote digital experiences,
strengthen the integration of tourism and information technology,
establish a big data platform for tourism, and complete website and
application services. Promote digital management of scenic areas,
introduce mechanisms for managing popular tourist and vehicular
traffic flow in scenic areas, as well as AR/VR interactive reality
experiences and real-time 4K tourism images, providing
comprehensive tourism services and digital experiences to meet the
needs of travelers before, during, and after their trips. Strengthen the
branding of i-centers, improve public transportation to tourist
attractions, and promote the transformation of Taiwan Tourist Shuttle
and the Taiwan Tour Bus into smart tourism, providing tourists with
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one-stop transportation and digital services such as multi-payment
options.
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Priorities in terms of tourism marketing: Expand tourist sources,
encourage the development of new and distinctive travel experiences,
and expand the domestic tourism market to serve as the foundation
for promoting international tourism in the future. Review the future
potential and extension benefits of Taiwan's tourism brand, promote
the integration of regional tourism development organizations and
resources, and cooperate with the reopening of borders to implement
specific promotional activities for targeted groups, half-day transit
tours, special giveaways, and the "Accelerated Expansion of
International Tourism Promotion Plan" to actively attract tourists.
Continuously improve the Taiwan brand through innovative and
diverse marketing strategies and online presence to accelerate the

recovery and growth of the international tourism market in Taiwan.



